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NEW ROSES FOR 1920 


We offer for 1920 the three New 


Roses :— 


PILGRIM CRUSADER 


and } 


MRS. JOHN COOK 


We want you to know them. May 
we send you full descriptions? Your re- 


quest will bring it. 


A. N. PIERSON, Inc. 


CROMWELL, CONN. 


RUSSELL 


SPLENDID QUALITY, 
ALL LENGTHS 


BEAUTIES 
Can supply all lengths, in 
quantity. 
Also fine stocks Dahlias, 
Chrysanthemums, Trito- 
mas, Hydrangeas, Cosmos, 
and other seasonable 
flowers. 
Everything in 
Cut Flowers, Plants, 
Greens, Ribbons and 
Supplies. 


BUSINESS HOURS 
Beginning Sept. 13th, 
7A. M. te & P. M. 


Close at Noon, Labor 
Day, Sept. 6 





Send for Price List 


S. S. PENNOCK COMPANY 


The Wolsse is ot hiladelphia 


NEW YORK PHILADELPHIA BALTIMORE 
117 W. 28th St. 1608-1620 Ludlow St. Franklin & St. Peul Ste. 


WASHINGTON, 1216 H S8t., N. W. 























Winter-Flowering Roses 


We still have left the following varieties in approximate quanti- 
ties in good strong plants, in 3%-inch pots, ready for immediate 
planting, and offer same as long as unsold: 


1000 FRANCIS SCOTT KEY 

1000 SILVIA 1500 HADLEY 

1000 AMERICAN BEAUTY 1500 COLUMBIA 
2000 OPHELIA 


And one or two hundred each of the following varieties: 
HOOSIER BEAUTY SUNBURST PREMIER 


FERNS 


NEPHROLEPIS VICTORIA (The Victory Fern). A beautiful, new, 
crested fofin of Teddy Jr. 2%- “vm pots, $3.00 per dozen, ”$20.00 
per 100; 34-inch pots, We. each; 6-inch $1.00 each; large speci- 
mens, 8-inch; $3.00 each; 10-inch, $5.00 each; 12-inch, $7.50 each. 

NEPHROLEPIS ELEGANTISSIMA COMPACTA. 6-inch pots, T5c. 
and $1.00 each; large specimens, 10-inch, $5.00 each; 12 to 14-inch, 
$7.50 to $15.00 ‘each. 

etna = estas aa MUSCOSA. 3%-inch pots, 35c. each; 5-inch, T5c. 
each. 

NEPHROLEPIS ELEGANTISSIMA. 8-inch, $2.00 and $2.50 each. 


NEPHROLEPIS DWARF BOSTON. 6-inch, T5c. each. 
Packing Extra 


F. R. PIERSON, 





1000 FRANK W. DUNLOP 





Tarrytown. N. Y. 











FERNS 


Are all pot grown and are in good, shipped with- 
out pots:— 


BOSTONS and SCOTTII:— 


4 inch $3.60 per doz. $25.00 per 100 
5 inch 5.40 per doz. 40.00 per 100 
6 inch 8.00 per doz. 60.00 per 100 


HOLLY FERNS, Cyrotonun Rockfordiaum:— 
4 inch $3.60 per doz. 5 inch $6.00 per doz. 


BIRDS NEST—5 inch $1.00 each 

TABLE FERNS, assorted—3 inch $6.00 per 100 
COLEUS, Brillaincy—3 inch $4.00 per 100 
FUCHSAIS, assorted—3 inch $4.00 per 100 
PELARGONIUMS, assorted—3 inch $10.00 per 100 


Lantanas; Heliotrope; White Swansonia; Coleus; 
Moonvines; Salvia; Parlor Ivy; Achyranthes; Ageratum. 


3 inch $3.75 per 100 
SEPTEMBER PRICE LIST READY 


R. VINCENT, JR., & SONS CO. 


WHITE MARSH, MARYLAND 
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Henry H. Barrows 


FERN 
SPECIALIST 


Write for Prices. 
H. H. BARROWS, Whitman, Mass. 


[OWARLES H. TOTTY 


CHRYSANTHEMUMS 
MADISON, N. J. 


rolepis Norwood 


Best Crested Fern 


inch pots, extra heavy, $35.00 per hun- 
. als 6 inch, $75.00 per hundred. 


RODERT CRAG COMPANY, "SUApstesia 
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CEDAR ACRES 
Gladioli and Dahlias 


Booklets Free 
B. HAMMOND TRACY, INC., 
Wenham, Mass. 














THOMAS J. GREY COMPANY 


EEDS, BULBS AND IMPLEMENTS 
” WHOLESALE AND RETAIL 
lected Strains in Seeds 
sae ‘iepeenell Styles in Implements 
Catalogue upon Application 
16 So. Market Street 


BOSTON, MASS. 


Burpee's Seeds Grow 


Wholesale Price List for Florists 
and Market Gardeners 


W. Atlee Burpee Co. 
Seed G 


rowers Philadelphia 
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NATIONAL PUBLICITY CAMPAIGN 

It was pleasing at the close of last 
month to receive from the Broadway 
Music Corporation, New York, a 
check for $302.20, royalties due us on 
the song “Say it with Flowers,” com- 
posed by Albert Von Tilzer, and sold 
to the public. Over 30,000 copies 
were put out, and we can only imagine 
the amount of publicity we have re- 
ceived, and are still receiving as the 
song is rendered. We must not forget, 
too, the very large number of occa- 
sions when this song has been fea- 
tured, sometimes with special stage 
settings, and prominent artistes, in 
theaters, music halls and cabarets 
throughout the country. Additional 
publicity has also been gained through 
the distribution of the song as a phon- 
ograph record, the Columbia Grapho- 
phone Co., having, we understand, sold 
many thousands of records, all of 
which, it is fair to believe, are in con- 
stant use. 

Another important addition to our 
fund is the sum of $1,000 subscribed 
at the convention of the Texas State 
Florists’ Association, Fort Worth, 
July 20-22. This is an example of 
effective organization work. The sub- 
scription, of course, although made up 
of individual subscriptions, is outside 
of the individual subscriptions from 
Texas already reported. 

The members of our Publicity Com- 
mittee feel greatly encouraged over an 
increased interest in their work which 
is becoming apparent. If every florist 
in the country would but give proper 
thought to the campaign, the neces- 
sary funds to carry out the commit- 
tee’s plans would soon be forthcom- 
ing. They have accomplished won- 
ders with the amount of money made 
available for them. Mr. S. R. Latshaw 
a noted publicity expert, recognized 
this in the address he made before 
the Cleveland convention of the so- 
ciety. He said: “You have a wonder- 
ful slogan, one of the best, probably, 
in all of the various forms of adver- 
tising. With the amount of money 
that has been put at the disposal of 
your committee, I say to you from 
twenty years of experience, during 
which time probably more than $100,- 
000,000 of advertising has passed 
through my hands, that I know of no 
case when advertising has been done 
so successfully for so trifling a sum as 
has been expended up to the present 
by your society. You have in your 
catch line, ‘Say it with Flowers,’ a 





HYACINTHS 
TULIPS 


NARCISSUS 
CROCUS 


Catalogue and Special Prices 
on Application 


J. M. THORBURN & CO. 


53 Barclay Street 
Through to 54 Park Place 
NEW YORK CITY 








SUPREME 
BRITISH SEEDS 


Get our prices for delivery from 
1920 Harvest on all lines of 
GARDEN and FARM ROOT 
SEEDS. 


KELWAY & SON 
Wholesale Seed Growers, 
LANGPORT, ENGLAND. 


Cables: “Kelway Langport.” 








PAPER WHITES, LILIES, TULIPS, 
RYACINTHS, NARCISSUS and 
OTHER FALL BULBS 


Write for prices 


172 N. Wabash Ave., Chicago, Ill. 








E. W. FENGAR 
CHRYSANTHEMUMS 


147-187 Linden Ave. 
IRVINGTON, N. J. 








It With Flowers” Publicity Campaign. 


BOBBINK & ATKINS 


NURSERYMEN, FLORISTS, PLANTERS 
RUTHERFORD, NEW JERSEY 


We are subscribers to the Nurserymen’s 
Fund for Market Development, also “Say 














BULBS 


LILIUM GIGANTEUM, also HARDIES 
shipped now or later from cold storage 
from New York, Denver, Chicago and 
London (Canada). 
FOR FALL SHIPMENT 

VALLEY PIPS, for forcing. Holland 

and German type. Shipment from 

New York. 

FOR IMMEDIATE SHIPMENT 


BAMBOO STAKES 
Natural snd Green in all sizes—both 
domestic and Japanese, 
Write for prices stating your require- 
ments, 


95 Chambers St. 
McHUTCHISON & CO. °° Chambers st. 
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very valuable asset, because -it- con- 
veys such a big idea in such a simple 
fashion. You have made a magnifi- 
cent start—you have a real oppor- 
tunity; there is no question as to the 
feasibility and profit of educating an 
entire nation, by national advertising, 
to the enormously increased use of 
your commodity.” 

Can we get away from this “sur- 
face-scratching” procedure, and secure 
the full benefits that will undoubtedly 
follow a prime effort? We can, if the 
florists will think enough of their own 
interests to back them up with their 
subscriptions to the Campaign Fund. 
Such a little support from each one is 
required that it need occasion no hard- 
ship. Let us hear from you. 

JoHN Younae, Secy. 

43 West 18th St., New York City. 





PRODUCTS OF CHILDREN’S GAR 
DENS AT HORTICULTURAL 
HALL, BOSTON 


It has been my pleasure today to 
serve as a judge at the exhibition of 
the Products of Children’s Gardens in 
the hall of the Massachusetts Horti- 
cultural Society. The display on en- 
tering was pleasing for the flowers 
were well and simply shown. 

A few years ago I visited the Chil- 
dren’s Exhibition on Sunday—the sec- 
ond day of the show—and was so im- 
pressed by the wilted appearance of 
the flowers that for the following year 
I offered two prizes for the Children’s 
Exhibition. One for the flowers which 
were freshest at the end of the second 
day of the show, the other for the best 
arrangement of the flowers. These 
prizes were later withdrawn, for there 
are enough prizes and gratuities given 
to the children. The judges are weary 
before they all are awarded. Yet the 
children should be taught how to 
have their flowers fresh for the show. 
The flowers should be gathered the 
morning of the day before the show 
and kept in water in a dark place 
where no draught can strike them for 





Wholesale and Retail 


IF in need of RELIABLE NURSERY STOCK 
that is well grown, well dug and well packed 


Send to the BAY STATE NURSERIES 
NORTH ABINGTON, MASS. 

















PLEASE YOUR CUSTOMERS 


by furnishing them with 
Framingham Evergreens, Trees, 
Shrubs and Roses 


FRAMINGHAM NURSERIES 


Framingham, Mass. 














We Have on Hand the Largest Stock of 


BOXWOOD 
All Shapes 


RHODODENDRONS 
Parsons’ Hardy American Seedlings 


1,000 BAY TREES Aili Sizes 


MONTROSE 


N. F. McCARTHY CO., Props. 


Nurseries: “MONTROSE” 
Wakefield Center, Maes. 


NURSERIES 


Office and Salesroom: 112 Arch St. 
BOSTON, MASS. 











twenty-four hours before the exhibi- 
tion. When the flowers are brought in 
from the garden they should be put 
on a table with vases at hand into 
which each flower should be put up to 
its neck in water, after its stem has 
been cut. Dahlias and flowers with 
succulent stems should have two slits 
in the stems from an inch to two or 
three inches up from the end of the 
stem. Roses should be cut on the 
slant, while asters and strong, woody 
flowers can be just cut across the end 
of the stem. The reason for these 
cuts is to open the pores of the stems 
and give them a chance to get all the 
water that they need. The following 
day when the boxes in which they 
have been carefully packed for the 
exhibition are opened at the hall im- 
mediately’ before the flowers are 


placed in the vases in which they are 
to be shown the stems should be cut 
in a similar way. For they have had 
time to seal over since they were 
taken from the vases in which they 
had been kept through the previous 
day and night and their pores must 
again be opened. 

The flowers have been brought in 
from the garden, they have had their 
stems cut, and they have been placed 
up to their necks in‘deep vases full 
of water. They should not be crowded 
in the vases. If there is a room in a 
cellar where the vases can be kept 
with no draught blowing over them, 
they can be taken there and carefully 
sprayed’ with an atomizer or watering- 
pot with a fine spray to its nozzle. 
The following morning those who have 
never tried this way of keeping flowers 








MADISON 








“FRANK Fi. 


We are now catching up with our orders, and now offer for immediate delivery: 


5000 F. H. Dunlop, 2} in. own root, per 1000 
3000 F. H. Dunlop, 2} in. grafted, per 1000. 
5000 Columbia, 23 in. own root, per 1000 
1000 American Beauty, 4 in, own dei per 1000 
1100 Hoosier Beauty, 3 m., per 100......... aes 

300 Maryland, 3 in., per 100........... 


CHARLES H. TOTTY COMPANY 


DUNLOP ” 


eoerreeeeee 


NEW JERSEY 
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PRIMULA 


MALACOIDES 


OBCONICA, Separate colors or mixed 
2% inch pots, $7 per 100; $60 per 1,000. 
Raised from Selected Seed 


OBCONICA 














CHINENSIS MIXED. 
Ready Now. 


CINERARIA, Half Dwarf Mixed, 21/4, inch pots, $7 per 100; $60 per 1,000. 


L. J. REUTER CO. 


Short P. O. Address: L. J. Reuter Co., Boston 72, Mass. 





<n 





a 


CHINENSIS 


Plant 
Brokers 


15 Cedar St., WATERTOWN STA. 


BOSTON, MASS. 











will be surprised to see that they are 
fresher than they were when they 
were first brought in from the garden. 
For twenty-four hours they have been 
quietly filling their stems with water. 
If no cellar is available the vases can 
be put in a deep tub covered so that 
no draught will strike the flowers. 
This matter of freshness has been 
dealt with at length because two of 
the best collections of flowers failed 
to get first prizes today because they 
were not fresh. 

Flowers can be packed quite tightly 
in their boxes. It will keep them from 
being jarred, and from moving about 
in the boxes. It is better to pack 
them in boxes or to wrap them care- 
fully in paper when taking them tv 
the shows for they will then retain the 
water with which their stems have 
been filled and be fresh on reaching 
the hall. 

We are hoping to get more artistic 
exhibitions of our gladiolus, sweet 
peas and iris, but for the present it 
seems best to encourage the children 
to show each flower by itself with its 
name on a label, placed in the glass 
vases to be found at the hall. There 
was a fine display of wild flowers 
made today. Each flower was named 
and each was shown in a vase by it- 
self. They were all delightfully fresh. 
Such exhibitions should have every en- 
couragement for they are educational 
and pleasing. We like to know more 
about these early autumn flowers. 

The children also deserve praise for 
their fine display of vegetables and for 
the canning they had done. 

Miss L. Gertrude Howes had an in- 
teresting and extensive exhibition of 
the Mary Hemenway School. Con- 
nected with this were flower songs and 
dances by the children of the school. 


M. R. Case. 
Hillcrest Gardens, Sept. 4, 1920. 


COMING EVENTS 


Denver, Colo.—Denver Society of Orna- 
mental Horticulture and Allied Societies, 
to be held in the Auditorium, Nov. 10, 11 
and 12. E. P. Neiman, Sec’y, 1643 Broad- 
way, Denver, Colo. 


Indianapolis.—F lorists’ Telegraph Delivery, 
annual convention, October (second 
week). Albert Pochelon, Sec’y, 153 Bates 
St., Detroit, Mich. 





NEWS NOTES. 

A. E. T. Ragers, gardener for Judge 
Moore, Prides Crossing, Mass., accom- 
panied by Mrs. Rogers, sailed August 
28th for a two months’ tour of Eng- 
land. 


Frank B. Smith, Ltd. has opened a 
flewer store at 33 King St., W. Toronto, 
Ont. The business has recently been 
incorporated with a capital of $40,000. 


The Canadian Gardeners’ & Florists’ 
Association will hold their first meet- 
ing of the season at their new quarters, 
22 College St., on Tuesday, Sept. 21. 


The McClurg-Laird Nurseries Cc., 
Sebring, Fla., have incorporated their 
business, capitalization placed at $50, 
000. J. G. McClurg, B. L. Laird and 
R. F. Eustis are the incorporators. 












Puncture 
200 3 Eee 


of this Tube. 


A # Dancture-proot tal tube = with every 
: and 








be 





Tiree a 
on 6,000 mile basis. 






a includes Tubes and Tires 
+ $11.25 

-- 12.90 

- 33.15 

BS 

SS papreeaiags esbccescos SEE 
learn pete dng 
$2. gramination: +S per‘ Cc, 0. D. 





| We send you our guaran’ 
with order. Ti Talsis ocr tee Bond 


TRANS-CO ONTINENTAL TIRE CORPORATION 
Dept. 501 321 E. 33rd St., Chicego. Ib 














BOX-BARBERRY BORDERED 
GARDEN 


MAKE A LEADER OF 


BOX-BARBERRY 


YOUR 1921 Cat. 


Many of the leading firms already 
have booked with us for their stock. 


Write for Terms 


Send for Folder 
Fifty Opinions on BOX-BARBERRY 


The Elm City Nursery Co. 


WOODMONT NURSERIES, INO. 
NEW HAVEN, CONN. 














Let us quote you special prices on 
choice quality DAGGERS and FANCY 
FERNS during September. 
HAMILTON BROTHERS 
Millington - - - Mass. 
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THE TALK OF THE TRADE 


There is every indication that Snap- 
dragons will prove as popular with the 
public this season as in the past years. 
In any event, many growers are propos- 
ing to devote considerable space to 
these flowers. They seem to pay espe- 
cially well as a spring crop. It is 
true that of late years difficulties have 
attended the growing of Snapdragons, 
and yet the grower who is careful us- 
ually gets good results; and if he has 
his flowers in the market early enough 
he is certain to make a good profit. 





I find that New England delegates to 
the S. A. F. convention at Cleveland 
come back enthusiastic over the out- 
look for the success of the Grower’s 
Association. I doubt if anywhere in 
the country, unless it be in Chicago, 
have the new organization’s plans been 
accepted more spontaneously. No doubt 
Secretary Ammann will be in New 
England again this winter, and in that 
event it is to be hoped that he will 
make a longer stop, taking advantage 
of the opportunity to get out among 
the growers’ houses. Wherever Mr. 
Ammann goes he arouses enthusiasm 
because of his forceful and eloquent 
manner of talking. 

In his talk at Cleveland Secretary 
Ammann brought up several points 
which appealed, I find, to growers not 
only in New England but also in other 
parts of the country. I refer to his 
discussion of plans for collecting pub- 
licity funds. He pointed out that while 
in many communities already organ- 
ized in a cooperative way, funds are 
readily collected on a percentage plan, 
and that the plan works well where 
sales and purchases go through the 
commission houses. He went on to 
show, however, that many other grow- 
ers throughout the United States sell 
their own products direct, either at 
wholesale or retail or both, and that it 
is not an easy plan, or in fact a feasible 
practice to apply the percentage plan 
of collection to such growers. The 
National Growers’ Association meets 
this situation by putting into its con- 
stitution a clause that an amount 
equal to not less than one dollar per 
thousand square feet of ground cov: 
ered with glass shall be collected for 
local dues, and that an amount equal 
to not less than fifty per cent per 


thousand square feet of ground cov- 
ered with glass owned or controlled by 
members of any local unit shall be 
paid as dues into the national organiza- 
tion annually. Of course this does not 
mean or say that every local district 
shall collect on the square foot basis. 
It can use any plan the members may 
adept, the square foot plan, the per 
cent plan, or a direct assessment per 
member. Each local district can de- 
cide for itself as to method so long as 


WELL GROWN SNAPDRAGONS 


the lump sum collected is equal to the 
amount stated, I think this covers a 
point which has been discussed more 
widely than any other matter having 
to do with the publicity campaign. 





John C. Meyer, of the Meyer Green 
Thread Co., of Lowell, tells me that he 
has been having an excellent trip 
through the White and Green Moun- 
tains. The trip was made by motor, 
and Mr. Meyer says that he is now 
back at the mills ready for another 
season’s work, turning out their fam- 
ous silkaline and threads. I under- 











210 


HORTICULTURE 





September 11, 1920 





stand, by the way, that Meyer & Co. 
were the first manufacturers to intro- 
duce the green smilax and florists’ 
threads throughout the world. 





Mr. John Scheepers of New York saw 
my recent note about the scarcity of 
Spanish iris and tells me that his firm 
has been growing this iris for two 
years now in California, the first plant- 
ing having been made in the late fall 
ef 1918. Mr. Scheepers says that the 
second shipment from these plantings 
is already on the way east. While 
considerable success has met the effort 
to grew this iris in the west, there 
have been plenty of difficulties to en- 
eounter, among them a nlague of go- 
phirs which has carried off a great 
many bulbs. It is necessary te charge 
an unusually long price in order to 
make the venture pay. 


Ex-president A. L. Miller, of the S. 
A. F., seems to have a fine thing in 
Primula malcoides Townsendii. He is 
pushing it by sending out attractive 
eards carrying a picture of the plant, 
but not being in colors the picture can- 
not show the pleasing lilac-rose shade 
of the blooms. Evidently the plant has 
made a hit wherever shown because it 
has received first class certificate of 
merit from the New York Florists’ 
Club, the Nassau County Horticultural 
Society, and the Oyster Bay Horticul- 
tural Society. The flowers are pleas- 
ing, not only for their color but also 
for their size, individual blossoms be- 
ing as large as a twenty-five cent piece. 
Altogether, Townsendii seems to be a 
revelation in the baby type of prim- 
rose. 





Mr. F. R. Pierson, of Tarrytown, is 
acquiring a wide reputation as a speak- 
er, especially on horticultural subjects, 
although that is only one of the many 
topics about which he talks well. He 
is about to speak before the Western 
New York Floricultural Society, on 
September 17, in Rochester, and the 
Rochester people gave him a flattering 
advance notice. The Chronicle says: 
‘Mr. Pierson is credited with having 
introduced the commercial cultivation 
of Easter lilies, both in Bermuda and 
United States, as well as doing recog- 
nized work in the improvement of 
ferns, roses and carnations.” His sub- 
ject on September 17 will be “The Ad 
vancement of Rose Growing and Horti- 
eulture in General.” 





A seedman’s windows on a main 
travelled street should always be made 
educational. When one goes by a good 


seed store and sees the windows filled 
up with five hundred little peck bags 
of lawn grass—how tame and unin- 
teresting that is! 


If on the contrary 


one passes another where the lawn is 
shown, with the seed standing, and in 
various stages of development with 
plenty of pictures and attractive ac- 
cessories all around, what a difference! 
And note how the crowd will stop to 
study the latter, while they will pass 
the former with hardly a_ glance. 
When the season is passed for sowing, 
then is the time for blooming plants. 
And have the boys around to book the 
orders for later delivery. The boys 
should not be too forward about the 
booking. Let them be apparantly for 
information. The business will come 
natural enough, in due course, without 
being forced. Don’t jew them. That 
ruins the whole thing. 





Some will say my gracious we 
haven’t time to bother about windows. 
We are too busy as it is, everybody 
working overtime now, That may be 
true, and yet there is a valuable asset 
gcing to waste and the wise executive 
should find a way. Never leave the 
window dressing to the apprentices. 
Job belongs to the best man in the 
Louse.. And he should be given com- 
mand of everything and every body 
and all the assistance needed. It is 
like the catalogue. Who writes and 
illustrates the catalogue, the lumpers 
of the house? The apprentices? The 
stenos? Not much! That job belongs 
to the best man in the house and the 
head of every department has to jump 
in and co-operate. Well, it’s the same 
thing with the window but, glory be, 
that gets as far less attention as a rule. 





Why not use your connection with 
the F. T. D. in a business-like way. A 
plan adopted by Samuel Murray of 
Kansas City has merit and is worth 
the consideration of other florists. Mr. 
Murray gets out a neat little folder for 
distribution in the trade. It is called 
“Facts About the Florists’ Telegraph 
Delivery” and reads as follows: 

The Florists’ Telegraph Delivery 
Association was formed for the pur- 
pose of enabling the retail florist to 
give better and broader service to his 
patrons. 

It is possible now for anyone buying 
flowers to have them delivered through 
his local florist via the Florists’ Tele- 
graph Delivery, anywhere, any time, 
any place, and feel assured of guaran- 
teed service through the seventeen 
hundred members belonging to this 
wonderful organization. 


The Meaning of Guaranteed Service 


Each member of the organization 
puts up a cash bond when he joins the 
association, guaranteeing to fill all or- 
ders entrusted to him by his fellow 
members, promptly and carefully. 

The customers can feel assured at 





New Violet “Duchess” 


This is a great improvement on Prin- 
cess of Wales—Deeper Shade and more 
uniform, also a much better and surer 
producer and better keeper and ship- 
per, also more fragrant. General ap- 
pearance when bunched away ahead of 
other varieties Exceptionally easy to 
propagate. Should be planted in the 
beds. earlier than Princess. 

ant. will pay you to go in for 

And DO IT NOW—before 
thie. fine lot is all grabbed up. We offer 
Large field grown clumps of DUCHESS, 
and the other two as follows: 


1 1000 
DUCHESE . .cccccccccccces $15.00 $120.00 
LADY CAMPBELL ...... 12.00 100.00 
PRINCESS OF WALES.. 10.00 95.00 
MARIE LOUISE.......... 10.00 95.00 
GOV. HERRICK.......... 12.00 15.00 
Cc. U. LIGGIT 
Wholesale Plantsman 
Bulletin Building PHILADELPHIA 











MICHELL’S 
BULBS 


White Callas (Aethiopica) 


CLEAN, HEALTHY BULBS 
Duz. 100 1000 


1% to 1% in. diam.. $1.25 $8.00 $75.00 
1% to 1% in. diam.. 1.75 12.00 110.00 
1% to 2in. diam.. 2.25 16.50 150.00 
2 to 2% in. diam.. 2.75 20.00 180.00 
s 
Godfrey Everblooming 
Caila 


A popular variety for either cut-flower 
or pot plant sales. Excellent for de- 


sign work. 

100 1000 

First size, 1 inch 
ee Ae $1.75 $12.00 $110.00 

Mammoth, 14 inch 
Gree. Gis ei ceces 13.50 125.00 

. 

Narcissus 


PAPER WHITE GRANDIFLORA 
We handle only the improved true 
type which produces the large flowers. 


100 §©1000 
First size, 13 ctm. up (1250 
bulbs in case)............. $2.75 $21.00 
Monster Bulbs, 14 ctm. up 
(1000 bulbs in case)....... 3.00 25.00 


DUTCH BULBS ARE ARRIVING NOW 
Place your order now if you have 
not already done so. 
Also all other Seasonable Bulbs, seeds 
and Supplies. 
SEND FOR OUR NEW WHOLESALE 
PRICE LIST, if you do not receive a 
copy. 


MICHELL’S SEED HOUSE 


516-518 Market Street, Philadelphia, Pa. 














FIELD GROWN 


Carnation Plants 


100 1000 
kb | $15.00 $125.00 
ME odccsces¥ebeee 15.00 125.00 

100 Benora ...........+. 15.00 
1000 Bernice ............ 18.00 


W. D. HOWARD 
150 South Main St., Milford, Mass. 
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all times that his orders will be han- 

dled in the most satisfactory manner; | 
first, because the association guaran- 
tees him; secondly, because every 
member takes a pride in pleasing his 


We are Headquarters for ~ BEST OF EVERYTHING 


patrons and building up his business VEGETABLE SEEDS 


with satisfied customers. : pa - Sat ~_ 4 ont Toe a4 Guam Lake, Mich., and our grouee 5 stations in 
pa e where 8 are Town successfu n charge 
There is no additional expense for of of capable and experienced men, we are equisnel for and are peed ucing 
this service, except the cost of the tel- 


PEAS, BEANS, CORN AND VEGETABLE SEEDS 
egram or telephone in the trans- of all kinds in quantity and of highest quality. 
mitting of the order. Glad to quote for present delivery or on growing contract for future delivery. 
We ask our patrons to make use of 


this service, which we know will JEROME B. RICE SEED COo., Cambridge, N. Y. 


please you and be executed in a man- aa 


ner to merit your patrenage. 
‘‘Seeds with a Lineage’”” All Varieties 


SAMUEL Murray, 
1017 Grand Avenue, 
Kansas City, Mo. Thoroughly tested at our trial grounds, Raynes 
Park, London, England. Send for Catalogue 
I am sorry that the coal situation 166 Chamber of 

has become so serious, because it is CARTERS TESTED SEEDS, Inc. Commerce Bldg. Boston, Mass. 
sure to interfere with the operation of 
private greenhouses. In fact, a good 
many estate owners have decided to 
run their houses only in part this year, 
and of course that is going to inter- 
fere with the best horticultural de- 
velopment of the country. Sometimes 
it is possible to get along with less 
heat and still get fairly good results. 
































New Crop Flower Seed and Bulhs 


SOW NOW 
Salvia, Petunia, Verbena, Salpiglossi, Asparagus, 
Cosmos, Candytuft, Snapdragon, Lobelia, 
Phlox, Scabiosa, Gypsophila. 
BULBS—Gladioli, Cannas, Tuberoses, Caladiums, Dahlias, 
Anemones, Maderia Vines, Cinnamon Vines. 





Now that coal is a little easier in 
many sections of the country, it is to 
be hoped that there will be an in- 
creased inclination on the part of estate 
owners to keep their houses in opera- 
tion. Apparently the help situation is 
improving, and that is an item of im- 
portance, although it is true that 
wages are high and likely to remain 
so around town. 

I should be interested to know how 
the plan of using girls for greenhouse 
work on private places is working out. 
I know of one estate where the scheme 
has been given up entirely, but it may 
be that in other places it is proving 
a success. 





AMERICAN DAHLIA SOCIETY’S 
SHOW 

The sixth annual exhibition of the 
American Dahlia Society will be held 
at the Hotel Pennsylvania, New York, 
September 27, 28 and 29. Additional 
special prizes of $25.00 have been 
offered by William J. Mathewson of 
New York for the best collection of 
Cactus Dahlias, 50 varieties, short 
stems, and the best collection of Deco- 
rative Dahlias, 25 varieties, short 
stems. 

The judges for the exhibition will 
be James Duthie, Oyster Bay, L. IL.; 
Prof. Geo. W. Fraser, Storrs, Conn.; 
Prof. J. B. S. Norton, Hayattsville, 
Maryland; James Kirby, Huntington, 
N. Y.; J. S. Vincent, White Marsh, 
Maryland; Peter Duff, Orange, N. Y.; 
John MacNicoll, Cedarhurst, N. Y.;: 
BE. Stanley Brown, Bast Moriches, N. 








Lilium Auratum, Rubrum, Magnificum, per case, $32.00. 
Lilium .Giagnteum, 7-9 Case 300, 8-9 Case 250; per case, 
$50.00. 


If you have not received our Florist List, a post card 


Fottler, Fiske, Rawson Go. 


12 and 138 Faneuil Hall Square 


will bring it. 


BOSTON, MASS. 








I seens AND BULBS | 


Booddington’s 


im Chombers S.. MY. ay 


Y.; Alexander McKenzie, White Plains, 
N. Y. All communications in regard 
to the show should be addressed to 
Edward C. Vick, Sec., 205 Elwood 
averue, Newark, N. J. 





HORTICULTURAL SOCIETY OF 
NEW YORK 


The regular fall exhibition of this 
society will be held November 4 to 7, 
at the American Museum of Natural 
History. Schedules are now ready for 
distribution, and will be sent on ap- 
plication to the secretary, George V. 
Nash, New York Botanical Garden, 
Bronx Park, N. Y. City. 

The premiums are quite different 
from those of other years, a number 
of prizes being offered for fruits and 
vegetables. Substantial premiums are 
offered for groups of greenhouse fo- 
liage and flowering plants, the first 
prize including, beside the cash, the 





A. L. Miller 


Christmas and Easter Pot Plants 
a specialty 
Wholesale Only 


Jamaica, N. Y. 

















society’s silver cup valued at $100. 
Send for your schedules early, so 
that you may get your material in 
shape, and be able to make your en- 
try at an early date. This will great- 
ly help in the arrangement of the 
show. 
GrorcE V. Nasu, Sec. 





The Olympic Flower Shop, of Brem- 
erton, Wash., has moved into the new 
Keefe Building on Pacific Ave. This 
concern has also recently completed 
two new greenhouses that cover ap- 
proximately 7,000 square feet of ground 
space. Mr. F. C. Schricker, the man- 
ager, says that he expects to grow 
practically all his own flowers this 
year. 

Considerable damage was recently 
done by a fire. which broke out in cel- 
lar of Dana Herron’s Flower Shop at 
Olean, N. Y. 
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One of the most significant features of 

Reconstruction President Miller’s address at the recent 

convention in Cleveland was his refer- 

ence to reconstruction since the war as it has applied to 

the florist business. Mr. Miller pointed out that in spite of 

the many changes which have upset most lines of business, 

the florist has continued to prosper. Not only has 

his business increased in volume, but prices have ascended, 

oftentimes out of proportion to the increase in cost, great 
as that increase has been. 

The question is often asked, “How soon will the point 
of saturation be reached?” In other words, how soon will 
it be before the public has reached its limit in the matter 
of buying flowers? Mr. Miller’s answer to his own ques- 
tion is that that point will never be reached. He pointed 
out that the apex of the florist business recedes as it seems 
to be approached, and that as far as can be judged there 
is no prospect of getting beyond the ability and willingness 
of the public to buy. 

Remarkable as it may seem, reconstruction work since 
the war has not hindered the florist but on the other hand 
has tended to increase his business. There are reasons 
for that, however, which do not always appear on the sur- 
face. One of them probably is the work which has been 
done in the way of increased publicity. Sometimes the ob- 
jection is made that this publicity work has not brought 
as big returns as it ought to, but the fact is often over- 
looked that a peculiar situation has had to be met. Under 
normal conditions it is quite likely that the publicity cam- 
paign would have brought about a much more apparent in- 
crease, but on the other hand nobody can tell how great 
the returns might have been if the campaign had not been 
inaugurated just at the time it was; that is to say, this 
campaign has been the buffer which has withstood the 
natural tendency towards a falling off of business. Every 
florist knows that a large proportion of his old-time cus- 
tomers, especially among the wealthy classes, has been 
lost, at least in part. They also know that many new 
customers have been added to their lists, and it is more 
than probable that these people have been influenced large- 
ly through the publicity material appearing in the maga- 
zines and papers. 


We think, therefore, that Mr. Miller is perfectly justi- 
fied in the optimistic attitude which he has taken, and that 
there is no reason to expect the falling away in business 
which some pessimistic florists like to harp upon. It is true 
that there may be a certain readjustment and that prices 
may run more even than during the past year, but probably 
the florists themselves will not be displeased to have some- 
thing of this sort come about. 


One matter which was stressed at the con- 
Private vention of the Canadian Florists’ and Gar- 
gardeners deners’ Association was the desirability of 
having gardeners visit each other profes- 
sionally and socially to a greater extent, as well as getting 
together on more formal occasions. This is something 
which ought to interest all members of the profession be- 
cause the best interests of the profession cannot be at- 
tained unless there is a certain amount of co-operation and 
team work. It seems to us that every private gardener ought 
to belong to some association, and ought to attend the meet- 
ings, and ought to take part in the discussions. If he can — 
also attend the national association meetings, so much the 
better. Many large minded employers would be glad to 
pay the expenses of their superintendents to these meet- 
ings if the matter were brought to their attention. In any 
event, the feeling of aloofness which seems to characterize 
many private gardeners is not for the best interests of the 
profession, or of their employers, or for that matter, them- 
selves. Let us hope that there will be a greater mingling 
at social and business meetings, and a decided augmenta- 
tation of the membership of the gardeners’ societies. 


Apparently there is great confusion in the seed 
market. According to the New York corre- 
spondent of the Seed World, who keeps his fin- 
ger on the pulse of the trade at all times, the 
dominant feeling seems to be an expectation of inevitable 
lower prices. It is even predicted in some quarters that 


the bottom is going to fall out of the market when new 
seed begins to flood it, and that there are plenty of red 
lights to be seen ahead, and but few green ones. Others 
predict simply a period of stagnation, lessened demand 
and lower value, but do not believe that the outlook is as 
dismal as some experts would makeit. Nevertheless, every- 
thing seems to point to lower prices. Orders have been 
cut down, and deliveries interfered with, owing to labor 
and transportation difficulties. The fact that less land was 
planted last spring has brought about a surplus of seed in 
some quarters. Probably the carry over is as large, if not 
larger, than in most past years. As is pointed out by the 
writer mentioned, this condition in any other line of busi- 
ness would mean the general shutting down or curtailing of 
production. Of course this sort of thing is not possible in 
the seed business. The new crop is coming in, and it 
must be disposed of. Within a very short time that crop 
will be on the market, regardless of the demand. Mean- 
while, everybody is guessing just what the ultimate result 
will be. 

Another interesting feature of the seed trade outlook 
is the probability that ten cent packages will be the usual 
thing next season. According to the Seed World, many of 
the larger seed houses are contemplating the adoption of a 
standard price of ten cents per packet, and whether or not 
it would affect the total amount of sales nobody can decide 
in advance. In any event it would simplify matters for the 
seed dealers, and probably the public would soon become 
as accustomed to ten cents as its unit of value as it has 
been to a nickel in the past. 


Seed 
outlook 
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“The Telegraph Florist” 
Member of Florists’ Telegraph Delivery 


124 TREMONT ST. 
BOS TON 























H. F. A. LANGE 


Worcester, Mass. 
Delivers to all Points in New 
England 


150,000 Square Feet of Glass 


Member Florists’ Telegraph Delivery 
Association 























WORCESTER, MASS. 


Randall’s Flower Shop 


’ HARRY I. RANDALL, Proprietor. 
Member Florists’ Telegraph Delivery 


Providence, Rhode \sland 


Johnston Brothers 
LEADING FLORISTS 


38 Dorrance Street 


Member Florists’ Telegraph Delivery 








ST. LOUIS, MO. 


FRED C. WEBER 
4326-28 Olive St. 


Member Florists Telegraph Delivery Ass’n. 
NOTICE INITIALS. We have one store only. 








The Beacon Florist 
7 Beacon Street, BOSTON 


J. EISEMANN, Manager, 14 years head 
decorator and designer for Penn’s. 


Prompt, Efficient Service Guaranteed. 











Houghton Gorney 
Flower Shop x-2° 


Under the Park Street Church 














Flowers Under 


Glass 


As soon as the nights begin to get 
cool do not delay putting on the steam. 
If the thermometer outside goes as low 
as 50 degrees, the temperature in the 
houses will go too low for best results 
with roses. That does not mean that it 
is necessary to close the ventilators, 
however. It is better to have plenty 
of ventilation and enough heat to keep 
the temperature up to 64 at night. It 
will be especially necessary to have 
plenty of air during the day. While 
the grower may hesitate to use high 
priced coal so early in the season, the 
results will be shown in the increased 
vigor of the plants. You can prevent 
the appearance of mildew by using a 
little sulphur on the pipes every eight 
or ten feet, but be careful to add a 
little lime to the sulphur if the press- 
ure in the pipes exceeds five pounds 
because the lime will keep the sulphur 
from vaporizing too rapidly. Other- 
wise some damage may be done, It is 
necessary to be especially careful with 
the houses from now on because while 
roses with plenty of tops will take 
water in abundance, it is very injuri- 
ous to keep them soaking wet. When 
the soil dries out enough so that it is 
merely moist, then is the time to give 
the plants another good watering wii 
the water dripping freely through the 
benches. Avoid using too much press- 
ure, for in that case you may wash 
the surface of the soil too badly. When 
you apply the water gently the soil 
does not pack, and is kept open for the 
entrance of oxygen. This is a fact not 
always realized by greenhouse growers 
but when water is applied with great 
force it produces a film of mud over 
the soil, and unless the soil is after- 
wards raked over the roots will suffer 
from lack of air. Moreover, there is 
danger of tearing the roots by the 
force of the water. If you are watering 
old plants that have been cut back and 
transplanted, it is best to withhold 
water from those that are not strong, 
as they will come along very well if 
kept on the dry side, while over water- 
ing them will surely cause them to 
perish quickly. An easy way to mark 
them when they are growing among 
tall plants is to scatter a little lime 
around them on the surface. The lime 
will show up at once so that the oper- 


ALLSTON & BRIGHTON, MASS. 
ROGERS FLOWER SHOP *7°s: 


¥. T. D. 
1231 Commonwealth Ave., Allston, Mass. 














CAMBRIDGE, MASS. 


581 MT. AUBURN STREET 


HAROLD A. RYAN, Inc. ¥°7°st 
BROCKTON, MASS. 








Belmont Flower Shop ember 
LAWRENCE .- MASS. 


A. H. WAGLAND 
We Cover 
Le ee, ANDOVER, 
and Gauligutes Teerttery ™ 
Member of F. T. D. 


BEVERLY, MASS. 


BEVERLY FLOWER SHOP $s 


MALDEN, MASS. 


J. WALSH & SON “=> 


HALL, The Florist 
Telephone 1422 
4 Main Street, TAUNTON, MASS, 


National Florist for Taunton and Vicinity 





























GUDE BROS co 
620 F STew 
MASAINCTOs Be 


GUDE BROS. CO. 
WASHINGTON, D. C. 


Member Florists Telegraph Delivery 
The Best at 


FLOWERS The Lowest 


The Largest Popular Price House in 
Philadelphia 


F. M. ROSS 


Send orders to 
136 So. 52nd Street, Philadelphia. 
Other Stores 
13 So, 60th St., 212 E. Girard Avenue 


PHILADELPHIA 


Member Florists’ Telegraph Delivery. 

Orders from all except members of 
the F. T. D. must be accompanied by 
remittance. 


JOHN BREITMEYER’S 
SONS —— 


Cor. Broadway and Gratiot Aves. 
DETROIT, MICH. 


Artistic Designs - . . 
High Grade Cut Blooms 


We cover all Michigan points and good 

sections of Ohio, Indina and Canada. 

Member Florists’ Telegraph Delivery 
Association. 
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ties 


785 Fifth Avenue 
NEW YORK CITY 








DARDS FLOWER SERVICE 


has spelt GUARANTEED SATISFACTION 
for nearly FIFTY YEARS. 


Regular European sailings now established. 
Let us fiill your orders for Steamer Flower 
Baskets, Corsages and Artistic Boxes of 
Cut Flowers. 


DARDS, Inc., Florist, 
3841 Madison Ave., New York 


S. A.ANDERSON 


440 Main 8t., Buffalo, N. Y. 


ANDERSON service means fresh, sturdy 
Stock and prompt deliveries in BUFFALO, 
LOCKPORT, NIAGARA FALLS and 
WESTERN NEW YORK. 


Member Florists’ Telegraph Delivery. 


HESS & SWOBODA 


FLORISTS 
Telephones 1501 and L 1532 
1415 Farnum St. 


OMAHA, NEB. 


THE KNOBLE BROTHERS CO. 


Flowers and Narsery Products 
Member Florists’ Telegraph Delivery 


We are well equipped to handle 


your orders. 
1836 W. 25th Street CLEVELAND, 0O. 

















THE SMITH & FETTERS CO 


735 Euclid Avenue 
CLEVELAND, OHIO 


Flowers of Every Kind in Season | 


PHILADELPHIA 
CHAS. H. GRAKELOW F.7-3 


Everything in Flowers 
Broad Street at Cumberland 


The Park Floral Co. 


B. E. GILLIS, President. 
E. P. NEIMAN, Secretary. 
Member Florists’ Telegraph Delivery 


COLORADO 























DENVER, 





ator will be able to distinguish these 
plants from the others. 

Asparagus and smilax must be well 
fed now, as they should have a good 
supply of roots, and with good feeding 
they will grow very rapidly. Remem- 
ber that you can get much better 
growth with these greens while the 
days are long, with plenty of sunshine. 
If you happen to have a little chicken 
manure, use it regularly but sparingly. 
Without it you will do well to apply 
a little nitrate of soda. Use these fer- 
tilizers about every two weeks. 

There will be no falling off with the 
demand for tulip bulbs this season. It 
is evident that the growers are plan- 
ning for a big sale in spite of the 
probable high prices. In potting up 
tulip bulbs use a light but moderately 
rich compost, say two-thirds loam, one- 
third old manure, with the addition of 
a little leaf mold and some sharp sand. 
If you can make it up beforehand and 
have it well mixed, so much the better. 
Do not add commercial fertilizers of 
any kind to the soil, as you will do 
more damage than good. After plant- 
ing the bulbs, water them thoroughly 
and place them outside under five or 
six inches of soil where they can stay 
until needed. 

There is likely to be much warm, 
humid weather before the end of Sep- 
tember, and for that reason the Cat- 
tleyas should not be given too dense 
shade, It’s a great advantage to have 
rollers or other movable shades for 
orchid houses because then the plants 
can be given a maximum of light when 
it is needed most. Do the watering in 
the morning, and give it most liberally 
to C. labiata, Trianae, Mossiae, Per- 
civaliana. Such plants as C. Gaskelli- 
ana, Dowiana and others just starting 
into growth will need less moisture. 
The Cattleyas are improved by a spray- 
ing every clear afternoon, but early 
enough so that they will dry before 
nightfall, Run your Cattleya houses 
from 50 to 65 degrees at night, but 
leave some air on no matter what the 
outside temperature may be. 

Your freesia bulbs will need to be 
kept well up to the glass and have the 
soil moist, although never too wet. You 
will need supports to keep them up- 
right. Plants which are several inches 
high should be moved into a sunny 
house in order to get them into flower 
as early as possible. Oftentimes a 
house can be used in which there are 
shelves where the freesias can be 
grown. 


BAUMS HOME OF FLOWERS 


KNOXVILLE, TENNESSEE 


Persona\ attention given orders for Knox- 
ville and East Tennessee 


Members of F. T. D. 














Saar, 


KANSAS CITY 


Transfer Your Orders to 


SAMUEL MURRAY 


1017 Grand Avenue 


Member Florists’ Telegraph Delivery 


CLEVELAND 
A. GRAHAM & SON 


5523 Euclid Ave. 


WIll take good care of your orders 
Members oy F. T. D. Association. 


DAVID CLARKE’S SONS 


Deliver orders from any part of the country te 


New York City 


Write or Telegraph 
2139-2141 Broadway, - New York 
Telephone 1552-1553 Columbus 


KOTTMILLER, Florist 


426 Madison Ave. and 49th St., New 
York. Also Vanderbilt Hotel 
Telephone, Murray Hill 783 
Out-of-Town Orders Solicited. Location 
Central. Personal Attention. 


Member F. T. D. Asso. 























New York's Favorite Flower Shop 


CON citanappy 


5th AVENUE and 58th STREET 
Member F. T. D. Ass’n 


HIGH GRADE PLANTS 
For Retail Stores a Specialty 


ASK FOR LIST 
THOMAS ROLAND, Nahant, Mass. 


THE J. M. GASSER COMPANY, 


CLEVELAND 


Euclid Avenue 
The Far-Famed Flowers of 


TORONTO 


Delivered on mail or tlegraph order for 
any occasion, in any part of the Dominion. 


JOHN H. DUNLOP 


8-10 West Adelaide St. TORONTO, ONT, 


























When wtiting to advertisers kindly 
mention HORTICULTURE 





i 
| 
| 

















September 11, 1920 


HORTICULTURE 


215 





George Watson’s 
Corner 





Steve Mortensen reports his plant- 
ing of the rose Pilgrim as having 
turned out very satisfactory. He put 
in two thousand plants last Spring 
and it has paid so well he wishes now 
he had put in ten thousand. 





Back to work again, boys. Summer 
loafing is over. Most of the whole- 
sale flower stores announce the usual 
Fall and Winter 7 a. m. to 5 p. m. on 
and after September thirteenth. 





The latest slogan of the S. A. F. 
secretary in regard to publicity work 
is fine, up to the last paragraph where 
he tries to sell some more of those 
billboards. The florists best way is to 
Say it with Flowers, not with a bill- 
board. There may be some excuse for 
a seedsman saying it with a billboard 
but for a florist or nurseryman none 
whatever. The latter can say it with 
the things themselves in all their 
glory. A seed is a hidden proposition 
but even in the seedsmen’s case there 
are better ways than billboards. 





In regards to the slackers on the 
subscription list they are very human. 
About ninety-five per cent of the 
human beings born into this world 
alive are looking for “something for 
nothing.” So long as they can get 
something for nothing they are tickled 
te death. If the other fellow is willing 
to put up for the advertising he’s a 
brave laddie. Of course that is not 
said out loud. Oh no! The only 
thing to do with the slacker is to go 
after him personally and make him 
cough up. If he won’t then you have 
the publicity weapon on the contra 
side and he is very much afraid of 
that. Nire times out of ten he will 
come across to the courteous and 
affable argument, but to a screed in 
the paper about the other villians (he 
is never one of them) nothing doing. 
You may talk there, until the cows 
come home. Systematize the thing 
and go after them personally. That is 
the only way. 





Dahlias are now beginning to show 
up in the market and some really good 
flowers are to be seen. When good 
specimens of such varieties as Ma- 
dame Lumiere, the beautiful crimson 
and white of the decorative type, are 
to be seen, we may conclude that the 








blue)—each per 





Paper Whites -— Ready 


Prompt Deliveries 


F reesias 4 en or Parcel Post 


NEW COLORED FREESIAS, 
Pershing” (lavender pink), “Viola” (violet 
1,000, 
mixed colors, 1,000, $35.00. 

VAUGHAN’S PURITY (three-eighths to 


one-half inch, 1,000 $8.00. 


Ask for Midsummer Wholesale List 
Seasonable Seeds 


cuicaco VAUGHAN’S SEED STORE*®EW York 


“General 


$40.00; choice 














FARQUHAR’S UNIVERSAL MIGNONETTE 


This Mignonette is considered to be one of the finest for the greenhouse, 
and has received many Awards where exhibited. 


It produces enormous sweetly scented spikes of reddish-green flowers, 
which are ‘greatly in demand for cutting. 


1-4 0z., $4.00; 1-8 0z., $2.00; 1-16 oz., $1.00 


R. & J. Farquhar Company, Boston, Mass. 








STUMPP & WALTER CO. 
Seeds and Bulbs 


30-32 Barclay Street 
NEW YORK CITY 


Bolgiano’s ‘Big Crop’’ Seeds 


“TESTED AND TRUSTED” OVER A 
CENTURY 
Special Price List to Florists and Market 
Gardeners. Write for a copy at once—it 
will save you money. 


J. BOLCIANO & SON 


BALTIMORE, MARYLAND 











EVERYTHING IN CUTTINGS AND 
SMALL POT PLANTS 
MAGIC HOSE SEEDS AND BULBS 
NICO FUME 


ROMAN J. IRWIN 


IMPORTER 


43 West 18th Street NEW YORK 

















GARDEN SEED 


BEET, CARROT, PARSNIP, RADISH and 
GARDEN PEA SEED in variety; also other 
items of the short crop of this past season 
as well as a full line of Garden Seeds, will 
be quoted you upon application to 


S. D. WOODRUFF & SONS 


82 Dey St, NEW YORK and ORANGE CONN. 


SEEDS, BULBS, PLANTS | 
JOSEPH BRECK & SONS, CORP. 


47-54 North Market Street 
BOSTON, MASS. 




















W. E. MARSHALL & CO. 
SEEDS, PLANTS AND BULBS 


Horticultural Sundries 
166 W. 23rd St.. NEW YORK 











season is on for fair, and that the 
dahlia will hold a conspicuous place 
from now until frost. 





It is a far cry to the City of Mexico 
from the Quaker city. And yet the 
conversation of Ralph Faust of the 
Pennock Co. takes you right there and 
holds you by the hour while he tells 


” 


you interesting stories of his sojourn 
among the Mexicans. He sold them 
tanned kid leather (made in Philadel- 
phia) at first; then he started a tan- 
nery down there and showed the 
Mexicans how to get their own “goats.” 
Which is a bad pun; but you can 
imagine it turned out to be a good 
‘kig” for the Dons! 
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15 Otis—96 Arch St. 


BOSTON FLORAL SUPPLY & SNYDER CO. 
Wholesale Florists 


BOSTON, MASS. 


Largest distributors of flowers in the East. 
Manufacturers of artificial flowers, baskets, wire frames, etc. 


Fort Hill 1083 

Fort Hill 1084 
Telephones ) Fort Hill 1085 

Main 2574 











WILLIAM F. KASTING Co. 


Wproclesale Ficrists 
568-570 WASHINGTON STREET - 


BUFFALO, N. Y. 








PILGRIM CRUSADER 


can furnish same on short 
We have a large stock at 
VALLEY and AMERICAN BEAUTIES. 





THIS SEASON’S NEW ROSES 
PREMIER 


We are receiving daily shipments of these new Roses, in large quantities, and 
all times of choice CARNATIONS, OROHIDS, 


Tel, mata 27 WELCH BROS. CO. ™ PEyoxS=™ sT=mer 


RUSSELL HADLEY 








Helps for the Retail Florist 


Important Suggestions Made by S. A. McFadden of Toronto 


Among the most valuable and im- 
portant papers read at the recent con- 
vention of the Canadian Florists and 
Gardners’ Association was one by Mr. 
S. A. McFadden of Toronto. It was 
as follows: 

If you are a retailer and not in love 
with your calling, you are in the 
wrong business. The selling and 
working with flowers is a lovely occu- 
pation, and if you are not in love with 
it, don’t stay with the business. 
Choose the line you are in love with, 
if you want to make a real success. 
Sometimes in the rush of business, 
with its worries and perplexities, we 
do not see the beauty of the product 
we handle. Commercialism crowds 
out the beauty for the time being, but 
it is.there just the same, and if we 
realize and appreciate it, we are made 
much better men and women. 


Qualifications of Retailer. 


The “running” of a retail flower 
shop is “some job.” It is a@ man’s 
job, and calls upon one to be resource- 
ful and up-to-date in every way. The 
retailer must not only be a merchant 
and know something of finance, but 
he must be an artist as well. Un- 
fortunately, the majority of us have 
not all these qualities combined. Some 
of us are artistic, but have not the 
executive ability; others are experts 


in store management and financial 
matters, but have not the eye and 
touch of the artist. Fortunate are we 


indeed if we have all these qualities 
combined. Just in proportion to the 
measure of these properties we pos- 
sess, will be the measure of success 
of our business. 

The retailer must also be honest, 
for honesty is the best policy, giving 
value and service for every dollar 
spent in his store. Not having two 
prices—not trying to get more from 
one customer than from another for 
the same article—but ever endeavor- 
ing to practice the Golden Rule: Not 
trying to get the best of any one, but 
doing unto those—customers, em- 
ployes, wholesalers and growers—as 
he would they should do _ unio 
him. Gentlemen, this is an old, old 
rule, but one that is not used enough. 
If used every day in every transaction, 
the wheels of our dealings with our 
fellow-men would run more smoothly. 
Our character would be built up; and 
soon, for some of us at any rate, our 
reputation and character would coin- 
cide. Reputation is what a man is 
known by; character is what he really 
is. 


Buying and Seliing 


The buying of stock for a retail 
establishment should be left in the 
hands of one person, especially in 
the large stores where there are a 
number of employes. He will know 
better the needs of the place, and will 
be better in touch with the market, 
the quality of stock and where the 


best comes from. Do not over stock, 
but have a good variety and keep it 
looking fresh and clean. 

Keep your old stock out of sight, 
for a vase of stale, wilted, half dead 
flowers sitting around in view of your 
customers is not a good advertisement 
for your business. A vase of good 
fresh bloom will often sell itself, with 
little or no effort on the part of your 
salesman. Do not let old flowers be 
sent out from your store. It will re- 
act on you some time, and it will be 
hard conscientiously to explain to a 
customer why such stock was sent. 

Satisfied customers are a necessary 
asset to any business. I know of one 
firm of retailers whose salesmen go 
on the principle that the customer is 
never wrong. Acknowledge you are 
wrong before a customer gets angry. 
Remove the cause of the “kick,” and 
you still have your customer. Of 
course, there are always a few chronic 
“kickers” in every list of patrons, but 
in time you will know these and can 
deal with them accordingly. Be on 
the job. Don’t be always out. Cus- 
tomers like to see the proprietor or 
manager around the store. It tells 
them you are there looking after their 
interests. Get to know your custom- 
ers by name and speak to them, even 
if you are not serving them. It 
invites confidence in your establish- 
ment. 

Keep your invoices of stock of the 
busy seasons. Also keep a list of 
what is left over and what did not 
sell. It will be a great aid to you 
when ordering for the next season. 
You will be able to order in a sys- 
tematic way, and will not have to 
guess at the quantity you need. 

Good salesmanship does not con- 
sist alone in selling the most stock 
and in making the most monetary 
sales, but also consists in profitably 
serving yourself and patrons. 


Art and Harmony of Colors 


Art is a prime necessity in the 
flower business. Nature is a wonder- 
ful teacher, and the more we keep 
to nature the more artistic we will be. 
Study the nature and the growth of 
the flowers you use and embody these 
as much as possible in your designing 
and making up. Do not overlook 
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EDWARD REID 


WHOLESALE FLORIST 
1619-21 Ranstead St., Philadelphia, Pa. 


CHOICE BEAUTIES, ORCHIDS, VALLEY, ROSES 
and all Seasonable Varieties of Cut Flowers 


Wired Toothpicks 


Manufactured by 


W. J. COWEE, Berlin N. Y. 


10,000... .$2.50 50,000... .$11.00 Sample free. 
For Sale by Dealers 


GEORGE B. HART 


WHOLESALE FLORIST 
24 Stone St., Rochester, N. Y. 











CUT FLOWER BOXES 


EDWARDS FOLDING BOX CO 


MANUFACTURERS 
i ee a 





A 


Henry M. Robinson Co. 


55-57 West 26th Street 
and 430 Sixth Avenue 


. Telephone: 
Farragut 13 and 3180 











For All Flowers in Season Call on 


THE LEO NIESSEN CO. 


1201 Race St. Philadelphia, Pa. 


CHARLES E. MEEHAN 


WHOLESALE FLORIST 
9 South Mole Street 
Orders and Consignments Solicited 


PHILADELPHIA 




















When Writing to 
Advertisers Please 
Mention 
HORTICULTURE 








HENTZ & NASH, Inc. 
55 and 57 West 26th Street 
Telephone Ne 5 NEW YORK 

















color combinations. Some beautiful 
artistic effects are spoiled by the in- 
troduction of some colors that “fight” 
with the others. Because you have 
some flowers that need using, but do 
not go well together, is no reason why 
you should make them up. 

Don’t make a pillow like I saw in 
a florist shop not long ago. In it were 
cattleyas, Columbia roses, Ward car- 
nations and a few odds and ends of 
other flowers left over. The effect 
was enough to “jar” the least ar- 
tistic sense of any person. If the 
dead person to whose funeral it was 
going was artistic in the smallest 
degree, it would wake him from his 
lasting sleep. Pardon me for saying 
that the effect of this pillow was 
“fierce.” 

Have your designs and made-up 
pieces simple and with a harmony of 
color. It will save you flowers. Art 
is not extravagant, but is economical. 
You will agree with me when I say 
that a mass of flowers is not artistic. 
It may be effective, but not always 
pleasing to the eye. A few flowers 
in a vase, design or bouquet is far 
more pleasing. Getting an_ effect 
that is pleasing to the eye is the first 
lesson in art. Right proportion and 
harmony of color follow. 


Floral Arrangement 


Art in floral arrangement is a big 
subject and one worthy of a paper by 
itself. I have said enough here, I 
hope, to make you think of what effect 
your work has upon the aesthetic 
senses of your customers. A florist 
has great possibilities. He has the 
beautiful natural material, and it is 
his opportunity to use it to advantage 
to show his original ideas. 


Keep your store clean and up-to- 
date. Do not overcrowd it with stock. 
A few specimen plants and a few ar- 
tistically filled vases or baskets will 
be more effective and pleasing. The 
same remark applies to your window. 
The day is past when an up-to-date 
florist crowds all his stock into his 
window, irrespective of whether the 
different flowers and colors go well 
together or not. The window display 
is the best advertising the retailer 
has, and it should always be lovely 
and beautiful with seasonable stock 
and new ideas. It tells the public the 
kind of business you are conducting. 
Does your window say you are a first- 
class florist or a second-rate one? 


The question of prices is worthy of 
some consideration. I am not a be- 
liever in high prices, but I think the 
retail florist should be paid well for 
his product and ideas. “A laborer is 
worthy of his hire.” Nor am | in 
favor of the cutting of prices. Bar- 





MEYER GREEN S\LK ALINE 

BEST IN THE WORLD 

JOHN C.MEYER THREAD,Co 
LOWELL,MASS 


/ 


Be sure and get Meyer Threads and take 
no other. 


—WM. P. FORD— 
Wholesale Florist 
107 W. 28th Street, NEW YORK 


Telephone 5335, Farragut 
Call and Inspect the Best Establishment 
in the Wholesale Flower District. 


E.G.HILLCO. 


Wholesale Fiorists 
RiOoHRAONDSD, IND. 


Please mention Horticulture when writing. 


REED @ HELLER 


122 West 25th St., New York 


Florists’ Supplies 


We manufacture all our 


etal Designs, Baskets, Wire Werk & Novelties 
and are dealers in 
Decerative Glassware, Growers and 
Florists’ Requisites 


THE KERVAN CO 


Fresh Cut Decorative Evergreens 


Highest Standard of Quality. Largest 
Stock in America. Write for Illustrated 
Catalog of Greens and Florists’ Supplies. 


119 W. 28th St., - - NEW YORK 


FUTTERMAN BROS. “ricvicee” 
CONSIGNMENTS SOLICITED 


101 West 28th St, NEW YORK CITY 


Telephone, Watkins 9761 
































WE WANT MORE SHIPPERS 


We have a numerous clientage of New 
York City buyers and the demand exceeds 
our supply. This is especially true of 
Roses. We have every facility and abund- 
ant means and best returns are assured 
for stock consigned to us. 


Address Your Shipments to 
UNITED CUT FLOWER CO., INC. 


111 W. 28th St., New York 
D. J. Pappas, Pres. 


FRANK J. REYNOLDS CO. 
Wholesale Florists 


Boston Co-operative Flower Market 


260 DEVONSHIRE STREET 
BOSTON, MASS. 


MICHIGAN CUT FLOWER 
EXCHANGE, Inc. 


WHOLESALE COMMISSION FLORISTS 
Consignments Solicited 


Hardy Fancy Fern Our Specialty 
264 RANDOLPH ST, DETROIT, MIB. 
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When You Buy—Get a frovschell | 


8,016,286 sq. ft. of glass was equipped with 
Kroeschell Boilers during the year of 1916. 


OHIO’S CELEBRATED CYCLAMEN 
SPECIALIST 
After using your Ne. 12 Kroesehell 
Deller | came to the aoe Oe 
te imstall more boilers it would 
be the ‘Krossehall and no other It 


really to heat, ne trouble 
to get the dectred heat in & Very shor 





(Signed) WM. W. EDGAR CO., 
WAVERLEY, MASS. 





Kroeschell Bros. Co., ““.wicneo 





(Signed) CHRIST. WINTERICH, 
DEFIANCE, OHIO. 




















The Recognized Standard Insecticide. 
A spray remedy for green, black, white fly, 
thrips and soft scale, 


FUNGINE 


For mildew, rust and other blights affect- 
ing flowers, fruits and vegetables. 


VERMINE 


For eel worms, angle worms and other 
worms working in the soil. 





Quarts, $1.00; Gallon, $3.00 


SOLD BY DEALERS 


Aphine Manufacturing Co. 


MADISON, N. Jd. 








Save your plants and trees. Just the 
thing for greenhouse and eutdoor use. 
Destreys Mealy Bug, Brewn and White 
Scale, Thrips, Red Spider, Black and 
Green Fly, Mites, Ants, etc., witheut 
injury to plants and without oder. 
Used accerding te directions, eur stand- 
ard Insecticide will prevent ravages en 
your crops by 

Non- < A Bn and harmless te user 
and plant. Leading Seedsmen and 
Florists have used it with wenderful 
results. 

Destroys Lice in Poultry pogo. 
Fleas on Dogs and all Domestic P 
Excellent as a wash fer dogs and aan 
animals. Relieves mange. Dilute with 
water 30 to 50 parts. 

% Pint, 30c.; Pint, 50e.; Quart, 90e.; 

% Gallon, $1.50; Gallen, $2.50; 5 Gal- 

lon Can, $10.90; 10 Gallon Can, $20.00. 

Direction on package. 


LEMON OIL COMPANY 
Dept. S.. 420 W. Lexington St, Dultimere, Md 

















gain sales in flowers do not to any 
great extent benefit either the grower 
or retailer. In times of surplus of 
stock, some other way than the cut- 
ting of prices could be found to move 
the surplus. It cheapens the product 
we handle to cut the price. This is a 
matter for consideration and co-opera- 
tion between grower and retailer, and 
one I would like to hear discussed at 
this convention. 


Income Tax Beneficial 


The enacting of the income tax law 
has been a good thing for the retail 
florist. It has also been good for 
other merchants. It has shown some 
of you retailers that you are not con- 
ducting your business on a paying 
basis. When you figured out your 
business for the year, the way the 
taxing officer wanted, you were sur- 
prised to learn that you had nothing 
or very little to tax. Why? Because 
you have not been conducting your 
business in a systematic way. A few 
years ago you were satisfied that a 
certain percentage on cost would pay 
your losses, your overhead and run- 


ning expenses and leave a fair re- 
muneration for you. You have kept 
on doing this during these years of 
high cost of everything without keep- 
ing an accurate account of what it is 
now costing you to do business. Your 
tax returns, if you have made one, 
has shown you that this percentage 
on original cost is not enough for 
these days of high prices. Be system- 
atic. Put some business methods 
into your business. Keep an accurate 
account of what it is costing you for 
rent, repairs, boxes, wrapping mate- 
rial, wages and delivery. Then, and 
then only, will you know whether or 
not you are getting something for 
your enterprise and efforts. 


Selling to Undertakers and Agents 


This matter of working for little or 
nothing brings me to the question of 
selling to undertakers and agents. Be 
honest now. Are you giving to the 
original purchaser a square deal, and 
the same value he would get for his 
money if he came direct to your store? 
Or, are you adding to your regular 
price the percentage of discount you 


allow your agent? I do not want to 
criticize the practice, along this line, 
of any retailer. The point I want to 
bring out are these: 

First, if you are adding to your 
regular prices the amount of discount 
you allow your agent, then, allowing 
him to deduct this amount for his 
profit when paying you, you are not 
giving the original purchaser a square 
deal. In other words, you are not 
paying your agent for getting the 
order, but you are making the pur- 
chaser pay. 

Second, and I wish to emphasize this 
more than my first point, if you allow 
your agent a discount off your regu- 
lar prices, nine times out of ten, he 
makes more money than you and does 
not work so hard for it, unless you 
allow a very small discount. The 
large and varrying discount allowed is 
the iniquity of the system. I know 
of some firms that allow 33 1-3 per cent 
off. Now, if you can allow this amount 
off your regular prices, get up at all 
hours to catch an express train, fill 
your 12, 14 or 16-inch design at your 
list price when stock is scarce and 
high-priced, and make for yourself the 
amount of discount allowed, you are 
some firancier! 

These are days of reconstruction 
and cooperation. Retailers, get to- 
gether with your brother retailers and 
discuss matters like these I have men: 
tioned! If there is an injustice or 
iniquity in the practice of giving dis- 
counts let it be removed. Let us re- 
construct our business, if necessary, 
along progressive paying lines, never 
forgetting the rights of the other fel- 
low. 


Matters That Need Remedying 


There are other matters which need 
remedying, such as the proper grad- 
ing of cut bloom, the equitable ad- 
justing of damages from poor pack- 
ing, and the sending in of stock in 
an unmarketable condition. These 
and other questions can only be aé- 
justed by cooperation and working to- 
gether, for “in unity there is strength.” 
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F. 0. PRIRGE CO. 


Mastica is elastic and tenacious, admits of 
expansion and contraction. Putty becomes 
hard and brittle. Broken glass more easily 
removed without breaking of other glass 
an occure with hard putty. Last longer 
than putty. Easy to apply. 





WIZARD 


CONCENTRATED PULVERIZED 


MANURE 











WE ARE SPECIALISTS IN 


GREENHOUSE GLASS 


Free from Bubbles 
Uniform in Thickness 


PAINTS and PUTTY 
Greenhouse White Faint. Parvioulee 


It will pay you to get our estimates. 


THE DWELLE-KAISER ©°. 


251 Elm Street BUFFALO, N. Y. 

















CAMBRIDGE NEW YORK 


World’s Oldest and Largest 
Manufacturers of 


FLOWER POTS 
WHY? 


A. H. HEWS & CO., INC. 
Cambridge, Mass. 





When writing to advertisers kindly 
mention HORTICULTURE 














CLASSIFIED DIRECTORY | 


Advertisements in this Department, Ten Cents a Line, Net 














BULBS 
Cc. KEUR & SONS, HILLEGOM, Holland. 
Bulbs of all descriptions. Write for prices. 
NEW YORK BRANCH, 82-8 Broad St. 








CANNAS 
For the best Up-to-Date Cannas, get new 
— list. THE CONARD & JONES CO., 
est Grove, Pa. 








CARNATIONS 
CARNATION PLANTS, FIELD GROWN 
—Ward, Benora, Matchless and _ other 
choice vero: good stuff; but: they all 
say that. We'd rather you’d come and see 
them growing and be convinced. Strafford 
is only a few miles out of ae are. 
Write, wire or phone. ALFRED M. CAMP- 

BELL, 1510 Sanson St., Phila. 





CARNATION STAPLES 
Split carnations quickly, easily and 
cheaply mended. Pilsbury’s Carnation 
Staple, 1000 for 35c.; 3000 for $1.00 post- 
paid. I. L. PILLSBURY, Galesburg, II]. 


I SPECIALIZE IN GREENHOUSE 
HEATING. 


D. V. REEVES, 

Consulting and Erecting Engineer. 
Piping, Fixtures and Appliances installed 
for all purposes. Heat, Light, Power, San- 
itation, Refrigeration, Air, Water, Gas, Oil, 
Sprinklers, etc. 


DEDHAM, MASS. 


FOR SALE 


SECONDHAND GREENHOUSES 
To be removed from estate of D. Zirngie- 
bel, 286 South St., Needham, Mass. Double 
strength 10x14 glass, cypress sash bars, 
iron supports, combination iron ventilat- 
ing, 2 inch hot water heating. All in fine 
condition—4 large houses containing about 
15,000 sq. ft. of glass. The whole or any 
part at your own price. Address as above, 

or oe Needham 281-R ee 











FOR SALE 


McCray Refrigerator, 5x2%,x7. BEV- 
ERLY FLOWER SHOP, Beverly, Mass. 





CHRYSANTHEMUMS 
THE BEST 
In Novelties and Standard Kinds. 
cre jel on SMH & CO. 


ELMBE 
‘arian Mt 








DAHLIAS 
Fragrant Peony Dahlia Mrs. Frederick 
Grinnell, $10.00 per clump. Cash with 
om JOHN P. RO@NEY, New Bedford, 
ss. 








IRIS 
Name Color 
Brooklyn, mauve purple....... 
Blizabeth, pale lavender....... ‘a 
Herant, best lavender- biue. oecccceccee . 4 
Honorabilis, popular yellow............ 2.00 
Khedive, lavender, orange beard....... 4.00 
Pallida Speciosa, dark lavender........ 3.00 
Panchurea, smokey shade.......... eeee 3.00 
Queen of the Gypsies, purplish red.... 30 
San Souci, canary and brown. 
Mixed, SPI 50.0 s0sscdupekedenees 


Jd. K. ALEXANDER, 
East Brdgewater, Massachusetts. 





eeeereses 





FRYBER’S NEW IRISES 

Having a larger supply of many varieties 
than formerly, I am making a liberal re- 
duction to the trade. Also a large supply 
of the standard varieties. Gertrude, Her 
Majesty and Viscount De Brabant, $5.00 
per 100. Also 12 other varieties at the 
same price. Mithras and Ulysse, $7.00 per 
100; Rhein Nixe, $10.00 per 100. Write for 
trade list and description of my new Irises. 
WILLIS E. FRYER, Mantorville, Minn. 








LABELS 
Wood labels for nurserymen and florists. 
— a CHASE CO., Derry Vil- 
age, . 











PANSIES 
Great variety of finest pansy seeds, just 
received from our marepeas growers. Rare 
strains and special Florists’ mixtures. Send 
for ‘e e rice list. PATRICIAN 
SEED INC., 4312 Broadway, New 
York an” 








WIRED TOOTHPICKS 


Wired toothpicks, green match sticks, 
labels for Florists and Nurserymen. 


LEWIS BROS., Peekskill, N. Y. 








WIRE WORK 


WILLIAM PB. HEILSCHER’S WIRE 
WORKS, 264 Randolph St., Detroit, Mich. 








Live Sphagnum Moss, orchid peat and 
orchid baskets always on hand. LAGER 
& HURRELL, Summit, N. J. 

















Horticultural Books } 


For Sale by t 


HORTICULTURE PUBLISHING CO. 
~~ Manual. aunty 
. Smith 


eee eee eeeeeeeseseseees 





olme: 
Violet "Ouliare. Galloway.. 


"Tatt.. 
Sweet Peas = te Date. Kerr... 1.50 
Plant Propagation, Greenhouse 
and Nursery Practice. Kains.. 2.00 








Plant Pruning. Kains........... 2.00 | 
Book of Garden Plans. Hamblin. 2.00 
Landseape Design. Hubbard.. 6.00 
The Art of Outdoor Rose Grow- 

ing. ThomasB.........-sseeseees 6.00 
The Home Vegetable Garden. 

TRSUME ccccccccccceccccccsccess 1.00 7 
Vegetable Gardening. > 

Watts .cccccccccece Scebcccccese 1.75 
Parsons on The Rose........... 1.00 
“Prineiples of Floriculture. DB. A. 

WEED: Kec coccccescosesvcscesose 175 OT 
Foundations of American Grape 

Culture. Munson........+..++++ 2.00 
Plant Materials of Decorative ; 
- Gardening. Trelease..........- 1.00 |; 
Aristocrats of the Garden. Wil- 

BOM ccccccccccccnccesccccccseses 5.00 
Bailey’s Cyclopedia of Horticul- 

ture, 6 volumes...........-+++: 42.00 

















When writing to advettisers kindly 
mention HORTICULTURE 
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More Echoes From The D. & P. Range 


Come to think about it, that word echoes just 
doesn’t fit at all, at all. 


An echo is a noise, after the noise has stopped 
noising. 


And you know, and we know that although the noise 
Duckham and Pierson is making, may not be so 
loud, still the things they are doing are good and 
big. 

By big, don’t exactly mean big houses, and big 
costs, so much as a uniform bigness. 


A bigness that results in such a dependable qual- 
ity and quantity of roses, that rumor tells of prices 
uniformly above the market. 


When it comes to the houses, and equipment in 
general, we frankly believe it’s one of the very 
finest things we have done. 


The way the wind scoots down across the 
valley is a caution. But the gables are both 
end and side braeed against it. 











Furthermore, both Mr. Duckham and Mr. Pierson 
have been most courteous in welcoming visitors 
we may take to see the houses. 


One of the things for which the range is particu- 
larly worth visiting is the heating plant. 


It’s entire freedom from pumps, traps and any 
of ‘the usual complications will open your eyes. 


With coal costs what they are, a perfect working 
gravity system is like the ads. say of Diston’s saws: 
“a mighty handy thing to have about the place.” 


Soon firing time will come around again. 


Long before it does, why don’t you let us take you 
over to see this heating? 


You may get some ideas that will save you a lot of 
grief. 





The other photo shows the side braces from 
the inside. This one from the outside. 





Hitchings 4 Company 


General Offices and Factory: Elizabeth, N. J. 


NEW YORK 
1170 Broadway 


BOSTON-9 
294 Washington Street 








